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EK-3: Ozet ve Anahtar Kelimeler

OZET
CALISMANIN BASLIGI

Bu ¢alismada; metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin

metin metin metin metin metin metin metin metin metin metin metin metin metin metin

metin metin metin me tin metin metin metin

metin metin metin me ORNEKTIR tin metin metin metin

metin metin metin metin Metin metin metin metn metn metn metin metin metin metin

metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin metin metin metin
metin metin metin metin metin metin metin metin metin metin metin.

Anahtar Kelimeler: Reklam, halkla iligkiler kampanyasi, sosyal medya, kitle iletisim

araclari, internet.
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EK-5: Kisaltmalar
KISALTMALAR

BM: Birlesmis Milletler
BPI: Biitiinlesik Pazarlama Tletisimi
TUHID: Tiirkiye Halkla fliskiler Dernegi

IPRA: International Public Relations Association
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