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ÖZET 
 

ÇALIŞMANIN BAŞLIĞI  
 

 

Bu çalışmada; metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin metin metin metin 

metin metin metin metin metin metin metin metin metin metin metin. 

Anahtar Kelimeler: Reklam, halkla ilişkiler kampanyası, sosyal medya, kitle iletişim 

araçları, internet. 
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TÜHİD: Türkiye Halkla İlişkiler Derneği  
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